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DIRECTOR'S NOTES

The media are important partners to
our community events so we were
thrilled to be able to recognise their
support recently with the inaugural
Australia Day Media Awards.

Our terrific panel of judges
comprising John Brennan, Thomas
Keneally, Carmel Travers, Michael
Young and Seamus Phelan select-
ed winners across a range of cate-
gories. The Sydney Morning
Herald, Wagga Daily
Advertiser, El Telegraph,
Koori Mail, A Current Affair and Radio 702 were
among the winners presented with prizes at a
reception at the Premier’s
department.

Channel Nine's A Current
Affair took out the overall
prize plus $1,000 for a
round of drinks for the
crew to celebrate.
Congratulations to all the
media for another year

of diverse and thought-
ful coverage of our
national day.

Winner Dan Keens
from A Current
Affair

We manage to keep the
Australia Day flag flying even
in June when we sponsor the
Avwviso Trek Car in the Royal Flying Doctor
fundraiser that heads across the country.
Australia Day NRMA Motorfest organiser Stephen
Knox runs this terrific event. We wish our intrepid
drivers and all the crews a safe and fun trek.

Carolyn Grant
carolyng@avviso.com.au \

Foti’s Mark 50 Years

The fabulous Foti Fireworks

clan, who deliver our majestic

Sydney New Year's Eve shows,

marked a milestone this year -

50 years producing fireworks

and shows in Australia. That's in addition to the 200
plus years the family has practiced the art of pyrotech-
nics back in Italy.

Avviso was thrilled to help them put together La Dolce
Vita Dinner at Harbourside's Vieri Restaurant with a
swag of event and entertainment industry colleagues
invited to mark the occasion. There were no fireworks,
but lots of fun was had by all.

Godzilla Invited to Film Festival

Godzilla caused only a ruffle in the
rush hour traffic of Market Street
when we launched the 51st Sydney
Film Festival earlier this month, but
rest assured the special late night
screening of this the cult-classic is
bound to cause a major stir as part
of this year’s Festival.

Godzilla with Festival
Director Gayle Lake and

Patron Hugo Weaving

GodZzilla is just one of more than
230 films in the Festival, billed as the most daring and
diverse to date.

Opening with the keenly anticipated NZ film ‘In My
Father’s Den’ on 11 June, Festival highlights include,
direct from Cannes, Life and Death of Peter Sellers
starring Geoffrey Rush (below left) who will attend the
opening, the acclaimed Australian film Somersault and
the Cole Porter biopic De-lovely starring Kevin Kline.

To get the full Festival experience, don’t miss the World
Movies Festival Club, downstairs under the State
Theatre in the Statement Bar.

Tickets to the opening night film and party
are still available, call the Film Festival direct
on 02 9280 0611. The expanded Sydney Film
Festival venues this year are The State
Theatre, Dendy Opera Quays and The
Studio Sydney Opera House. The Festival is
on from 11-26 June 2004. www.sydneyfilmfestival.org
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Australian Film Commission
Appointment

We have embarked on an exciting new phase having
been appointed to the Australian Film Commission
(AFC) as their national PR agency. The AFC is the
nation’s leading organisation in developing and
promoting Australian film and screen culture as well
as managing Australia’s screen and sound archives.

Classic Bloke Resurrected

One of the first profile projects we have undertaken
for the Australian Film Commission will actually be
part of the Sydney Film Festival — the world premiere
screening of the reconstructed
Australian silent film classic
The Sentimental Bloke (1919).
This famous film, set in
Woolloomooloo and based on
the famous CJ Dennis poem
has been miraculously salvaged,
restored and reconstructed

by ScreenSound Australia, the
National Film and Sound Archive through a generous
sponsorship by Kodak and Atlab.

The Ser;timental VBIoke

Proclaimed as one of the greatest Australian films
of its time, "The Bloke" will screen as part of the
Sydney Film Festival on 15 June and will then tour
nationally, incorporating a screening in Canberra
to celebrate the 20th Anniversary of the Archive.

Built Environment in Focus

2004 is a national celebration of
the Year of the Built Environment
(YBE) and Avwviso is working with
the NSW YBE Secretariat to help
promote a range of activities in
our state. Already we have
witnessed the highly publicised
Paul Keating talk about
Sydney Harbour's Future,
the 'Rise of the Creative
Class’ guru Richard Florida
wowing the creative class
and last month a Town Hall
Talk by Dr Peter Newman
and former Clinton adviser
Prof. Hank Dittmar discussing
Sydney'’s transport planning. Ilt/l

On 1 June we are back at

Town Hall with Mark Wigley, Beatriz Colomina and
Elizabeth Farrelly to discuss the influence fashion and
media have had on architecture. Angela Catterns will

be MC. The Talks are free but bookings are essential
on 02 9265 9168.

Apart from talks there is a website full of events where
you can have a say about our Built Environment.
www.ybe2004.nsw.gov.au

Highlight events coming up include the Houses of the
Future exhibition being staged at Hyde Park in October
during the City of Sydney’s Art and About festival.

Haymarket Stage ABC for Kids ........
‘ ‘ Pyjamas

Haymarket Events, who stage the ABC
Gardening Australia Live shows among
other projects, has appointed Avviso
full-time to promote their growing
schedule of trade and consumer shows.

An exciting launch is looming for the
first time consumer show, ABC Kids Live
which will be staged at Sydney Show-
grounds, Sydney Olympic Park during
school holidays from 16-18 July and will
feature the ABC's fabulous kids’
personalities and characters live. A must
see for the young and young at heart.
Details are on the website at www.abcforkids.com.au
or call Ticketek on 9266 4800.

Food for Kids

The glorious collection of
Donna Hay magazines has
been complemented with her
first ever Donna Hay for Kids
foodie treat magazine which
we assisted to launch this
month. It's too yummy for
words so just get a copy at
the newsagent.

OzSpell Strikes Supporters

The third year of the National Spelling Championship
OzSpell is underway with a News Limited promotion
kicking off around the country. Entries have started to
flood into the popular competition, including sibling
rivals Cassandra and Harrison who each finished second
in successive years. Brother and sister are now out to
beat each other and take first place, but with 43,000
entries last year competition could be stiff.

Awviso is helping to ensure schools get behind this
important educational and fun initiative. Organisers
have introduced sponsorship opportunities this year
for local businesses to support their community
schools. There is some $50,000 in prizes for schools
and students in the offerings. Register or enquire on
www.ozspell.com or call (02) 9369 1633 =



